
2.2.3 How and why is retailing changing in the UK?

Traditionally, people would visit the CBD for shopping between Monday and Saturday. There would also 
be shops in villages, e.g. a bakery and a fruit and veg shop that sold daily goods. However, retail has 
changed in several ways:

Companies like TESCO and ASDA are open 24 hours a day. 

Shops used to be closed on Sundays, but shops can now open on Sundays, with the larger ones only 
being allowed to open for 6 hours.

Retail parks are located on the outskirts of towns, with their large shopping units and ample parking. 
Large retail parks e.g. The Trafford Centre and Cribbs Causeway attract customers from a large 
catchment area.

People shop on the web from their homes and then get the goods delivered to their home or local shop 
– ‘click & collect’.

Clone towns: all town centres tend to be similar because the main streets are full of chain stores.

The costs and benefits of the development of out of town shopping centres       
 and internet shopping

Benefits Costs
Lower rents and taxes due to cheaper land price 
enables larger floor space.

Traffic congestion around retail parks with many 
queues

Large sites mean that shops can offer a wide variety 
of goods and have room to expand.

Retail parks and out of town shopping centres 
aren’t always convenient for those without cars.

Accessible: easy to reach because of major roads 
or motorway junctions which is convenient for 
customers and freight lorries.

The city centre suffers and due to a lack of 
customers, shops are forced to close. This results 
in the ‘donut effect’.

Retail parks often offer leisure facilities such as 
cinemas, bowling allies and restaurants. This 
encourages families at all times of the day.

Goods purchased online are not the same as you 
were expecting and sending them back can be 
inconvenient.

It is possible to shop online 24 hours a day, seven 
days a week, 365 days a year – this makes it very 
convenient and saves time. 

Not everyone is confident to use a smart phone 
or computer to shop online, especially the elderly. 
People, in rural areas, don’t have reliable
broadband in order to get online. 

Factors that have led to     
 change in retailing

Economic
• People have more disposable income, with access to debit and 

credit cards. People are also paid monthly into their bank accounts, 
whereas traditionally they were paid weekly in cash.

• Online companies now offer the option to ‘buy now, pay in 30 days’ – 
this encourages online shopping. 

• Parking in city centres can be very expensive. Out of town retail parks 
offer free parking, and as a consequence, attract more shoppers. 

• Rent in out of town retail parks was cheaper than in the city centre. 
This encouraged chain stores to move from the city centre to the retail 
parks on the outskirts of towns and cities. 

Cultural
• Shops opening on Sundays has encouraged people to shop in retail 

parks. 
• Traditionally, women worked part time or stayed at home, and as a 

result, shopped on a regular basis. A change in employment hours 
and an increase in women working full time has meant people shop 
once a week and after work. 

• The COVID-19 pandemic has meant more people have become 
accustomed to shopping online during lockdowns when stores in retail 
parks and the city centre were closed. This pattern has continued after 
restrictions have been eased and shops opened up again. 

Technological
• An increase in online shopping due to improvements in the internet 

and broadband availability. Stores now have apps which makes 
it easier to shop online on mobile phones for clothes, furniture, 
groceries, music or books. These goods are delivered to people’s 
homes or are available to ‘click & collect’, making shopping faster and 
more convenient. 

• Holidays and travel can now be booked online, meaning people do 
not need to visit travel agents. 

• Online banking means people can manage their bank account 
online, which is more convenient than visiting a high street bank. As a 
result, people do not need to visit the high street.

• An increase in advertising on social media e.g. Instagram and 
Facebook has encouraged online shopping, especially on smart 
phones. 

• An improvement in transport, with more fuel efficient cars and better 
roads has meant people can travel further to shop.


