
KO1 Unit 2 Sociology: Section A

Compulsory question 1a: 5 marks 
Your answer to question 1a includes two skills:

AO1 – Knowledge and understanding

AO2 – Applying and interpreting knowledge and 
understanding

Tip: It might be useful to think of AO1 as ‘knowing it’, 
which in this question refers to the concept, and think of 
AO2 as ‘using it’, which in this question refers to the item.

Tip: These questions will always ask you to explain the 
meaning of a concept. Make sure you define the concept 
and then write two further knowledge points. Aim to 
write three sentences showing your knowledge of the 
concept.

Tip: The question will always ask you to refer to the 
item. Make sure you discuss the item, rather than simply 
quoting the item. Then, either write more about the item 
or refer to a relevant study. Aim to write two sentences 
showing your interpretation skills.

Tip: If you mention positivism or interpretivism in your 
answer, remember the positivists favour quantitative 
data, while the interpretivists favour qualitative data.

Suggested writing framework for your answer:
• definition
• two further knowledge points
• refer to item, one sentence
• further reference to the item or an example/study.

Do: include a definition and refer to the item. 
Don’t: forget to mention the item.

Revision idea
Using different coloured cards:

• on one side, write the concept
• on the other side, write a definition and two further 

knowledge points and a study/example
• practice by shuffling the cards and either test 

yourself or ask someone else to test you.

Organising your concepts and evidence
These are some examples, there are more.

The first four concepts relate to a method, the final two 
relate to sampling. 

Look through the past papers for more concepts.

Concept Definition Further points Relevant 
study

Quantitative data Data that is 
numerical

Often presented as graphs, tables and bar charts

Helps researchers make comparisons over time

Helps identify patterns and trends

Easily available from official statistics, questionnaires, surveys and 
structured interviews

Eileen 
Barker: The 
Making of a 
Moonie

Qualitative data Descriptive – 
expressed in 
words

Provides insight into feelings, opinions and thoughts

In-depth account of the meanings individuals and groups attach to their 
lives

Those studied can speak for themselves

Collected from participant observation and unstructured interviews

Eileen 
Barker: The 
Making of a 
Moonie

Reliability Research can 
be replicated. 
Research tool e.g. 
questionnaire can 
be used again

Data is reliable if the way it is collected is standardised

Same or consistent results if the research is replicated later – temporal 
reliability

Same or consistent results if different researchers repeat the research – 
comparative reliability

Collected from: surveys, questionnaires and structured interviews, official 
statistics

Eileen 
Barker: The 
Making of a 
Moonie

Validity The findings give 
an accurate picture 
of what is being 
studied

Data reflects the reality of the person/group studied

In-depth insight into people’s thoughts and feelings

Insight into meanings people attach to their actions

Participant observation, unstructured interviews, diaries and letters

Eileen 
Barker: The 
Making of a 
Moonie

Representativeness Sample is a good 
cross section of 
the population 
being studied

Those selected reflect the characteristics of the research population e.g. 
same percentage of males and females

Easier in large-scale research e.g. survey

Difficult to achieve in small-scale research e.g. a gang

However, a representative sample is the aim of all researchers

Helen 
Haste’s 
study on 
mobile 
phones

Generalisability When the 
researcher can say 
that what is true of 
the sample group 
is true of the wider 
population under 
study

The success of generalisability depends on: 

• a big enough sample –small-scale study data difficult to generalise
• the sampling technique, difficult to gain a good cross section from 

simple random sampling

To generalise the sample, units must be typical of the population being 
studied

Helen 
Haste’s 
study on 
mobile 
phones
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