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Using your notes and the links provided fill in the following institutions 
glossary and terminology fact file. Summarise each term in your own 
words.

Term Hint Definition

Behavioural 
targeting

http://bit.ly/1VOa6Dc The use of Cookies to identify key traits of 
users so that advertising can be tailored 
to their geographic needs or other online 
behaviours.

Brand safety https://bit.ly/2yka0if The process of making sure that products 
or brands don’t become linked to dubious 
web content via ad placement. 
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Term Hint Definition

Broadcast media http://bit.ly/2CZwjqk Broadcast media refers to traditional 
media or media that is analogue based. 
By and large, the flow of information 
produced by ‘broadcast media’ (TV, radio, 
magazines and so on) moves from sender 
to receiver. Unlike digital media or web 
based media, audiences are presented 
with relatively few opportunities to interact 
or respond to broadcasts. 
The prohibitive cost of producing and 
distributing ‘broadcast media’ also means 
that relatively few organisations can 
become producers. In contrast, digital 
media (the internet, social media) allows 
for cheap production and easy distribution 
of products. This allows audiences to 
create their own products. This process is 
known as media democratisation.
In the early 2000s, many commentators 
suggested that the media industry would 
radically change as a result of media 
democratisation - that process has been 
realised, yet some would suggest that 
traditional broadcasters have simply 
migrated the distribution of their products 
to digital platforms.

Collab http://bit.ly/2oPJpl5 A collab is a video in which two vloggers 
from different channels take part - used 
by video makers to attract subscribers. 
Vloggers with relatively few subscribers 
benefit from collabs with well-known 
vloggers through the exposure given to 
their channel. Super vloggers benefit as 
a result of linking their work with fresh 
talent. 
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Term Hint Definition

Cookies http://bbc.in/1bIx7BQ Data collection files stored on your 
computer that allow internet sites to 
record how you interact with their site. 
Typically, cookies will record how long you 
spend on site, how many times you visit a 
site, where in a site you scroll to and what 
kinds of exit links are clicked. Cookies are a 
powerful tool used by internet sites to sell 
advertising space.

Cultural 
Convergence

http://bit.ly/2oRKHfb Refers to the growth of digital media that 
allows users to create their own products 
or to participate in the creation of the 
professional media they consume.
Henry Jenkins suggests that the 
development of technology has enabled 
what he called ‘participatory culture’. 
Audiences expect to be able to comment 
on stories and videos presented to them 
in the media. They also have the ability to 
upload their own media content.  
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Term Hint Definition

Distribution Distribution refers to way that producers 
deliver media to their audiences. Broadcast 
media delivers content, largely, through 
fixed schedules that audiences have 
little control over. Digital distribution, on 
the other hand, allows for ‘on demand’ 
distribution - audiences can build their own 
schedules. They can create a personalised 
media experience that fits their likes and 
behaviours. 
A younger audience’s engagement with 
technology means that they expect 
distribution to be digital, whereas older 
audiences are happier to have their 
viewing schedules determined.

Economic 
convergence

http://bit.ly/2oRKHfb Sometimes referred to as institutional 
convergence or horizontal integration. 
Where large media corporations acquire 
companies across a range of media 
platforms. Disney, for instance, owns a 
subsidiary that specialises in interactive 
content as well as Disney Studio which 
specialises in film production work. The 
principle benefit of economic convergence 
allows organisations to maximise profit 
by sharing content across different media 
platforms.
Attitude is a good example of an 
economically converged platform in that 
it monetises the content of its established 
magazine brand through its online 
presence.  
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Term Hint Definition

Endslate http://bit.ly/2oPJpl5 A branded title at the end of a vlog that 
points users to additional content. Used to 
drive up viewing statistics by vlog channels.

Mass media http://bit.ly/2oSIyjl Mass media - linked to the concept of 
broadcast media. Mass media describes 
products that have huge audiences. The 
internet, conversely, facilitates the growth 
of niche media products - products that 
have small audiences who have particular 
interests.

Media platform http://bit.ly/2H8lTXT The web, film, radio, TV and print are 
all described as media platforms. A lot 
of contemporary media production can 
be described as multi-platform in that 
products are available across the formats 
described.

Media regulation http://bit.ly/2oIrrSc Refers to the ways that media companies 
are governed or restricted. Lots of 
media sectors in the UK have a specific 
organisation that is responsible for policing 
content and ensuring accuracy. 

Media regulation can be reinforced 
through the legal system or through self-
regulatory bodies.
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Term Hint Definition

Monetisation https://bit.ly/2yka0if The process of creating commercial profit 
from media content. Monetisation of 
YouTube channels is realised by pre-roll 
advertising or product placement. 

Magazines like Attitude monetise story 
content by placing print content online 
- in effect enabling the magazine to 
monetise stories through online and print 
advertising revenues.

Niche 
broadcasting

http://bit.ly/2H5sfHH The creation of products that have very 
small target audiences.

Social networking http://bit.ly/1xxNtkt The process of increasing audiences 
through social media exposure and 
connectivity.

Stickiness http://bit.ly/1VOa6Dc Refers to the amount of time users spend 
on web pages. Placing videos on landing 
pages and refreshing content regularly are 
two well worn techniques that are used to 
keep users engaged for longer.
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Term Hint Definition

Technological 
convergence

http://bit.ly/2oRKHfb Technological convergence describes 
the coming together of technologies in a 
singular device. Smartphones are a great 
example of a technologically converged 
device in that they can be used to surf the 
web, watch TV, stream music, edit video as 
well as being a conventional phone.

Technological convergence alongside the 
digital revolution has radically changed 
the ways in which media is distributed 
and produced. Our ability to send and 
receive communications from mobile 
devices, coupled with the democratisation 
of production afforded by technological 
change, has shifted distribution from a 
‘single’ to ‘many’ broadcast model.

Web 2.0 http://bit.ly/1xxNtkt Web 2.0 is a loose term that refers to the 
range of benefits created as a result of the 
broadband rollout in the early 2000s. The 
move from dial up networking to faster 
broadband services hugely improved the 
amount of data that could be received and 
uploaded from a digital device.

Web 2.0 allows for the creation of on 
demand services, user generated content 
uploading and for social media.


