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Read and make notes on the following discussion:
How can the ideas of Baudrillard be used in an exam response? 

Baudrillard proclaims modern society has become so media saturated it is impossible for audiences to 
experience the natural or real world. The media instead constructs an imaginary space that celebrates 
stardom and celebrity. Baudrillard calls this the ‘simulacrum’ – a simulated world, a hyperreality in 
which constructed imagery replaces realism – in which the abundance of images the media subjects us 
to are deliberately manicured to produce an escape from reality.

To what extent do online media products contribute towards Baudrillard’s notion of hyperreality?

Online media can be seen to escalate the celebrity culture. When we go online, we become inundated 
with media content. The World Wide Web is the ultimate simulacrum – the ultimate distraction from the 
real world. A great deal of online media content also reinforces the cult of celebrity, presenting celebrity 
gossip as news and co-opting us into consuming and distributing the ideal imagery of the simulacrum.

We might perceive that online vlogs, with their drive for authenticity – their deliberate amateurism – 
are constructed in a manner that punctures Baudrillard’s notion of the simulacrum. Are we not being 
presented with real people doing real things when we tune in to online vlogs? Zoella and Pointless 
Blog are positioned as the authentic voice of their audiences; their everyday personas are arguably 
constructed as antidotes to contemporary celebrity culture. 

Really? Zoella and Alfie are two of the biggest stars of youth culture today?

The fame and wealth of Zoe Sugg and Alfie Deyes has most certainly elevated them to celebrity status 
– despite their insistence to the contrary and their self-deprecating presentation style. Their huge fan 
bases have also made them lucrative targets of a wider mainstream media that is eager to cash in on 
their youth audience appeal. 

Both vloggers are regularly invited to red carpet events by mainstream media in an attempt to harness 
their audience connectivity, whilst the beauty industry has been incredibly successful at using their 
vlogs as covert advertising through product placement. Moreover, both Zoella and Alfie have used their 
subscription sign ups to make the leap from YouTube star status to mainstream media icons. Both 
have written books (or at least ghostwritten them), whilst Zoella presents a BBC Radio One music slot 
alongside her brother and fellow YouTuber Joe.

So Zoella and Alfie aren’t real according to Baudrillard?

Relax, they are real – we don’t live in some kind of Matrix style theme park! But the media they produce, 
their contributions towards the construction of an imagined vlogging community, sounds a lot like 
Baudrillard’s notion of the simulacrum. The content of their shows, whether you like them or not, are 
concerned in part at least, with a transformative narrative intent that seeks to remove us from the 
meanderings of the real world around us.



Online Media

Online Media | Attitude 2

Extension reading:

https://medium.com/information-landscapes-data-cultures/youtube-culture-7483c47d1e8b

Extension reading notes:


