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Introduction
The material in this unit has been designed to allow students to consider some of the main social media 
channels, their advantages and disadvantages and then to begin to think about how content is carefully 
crafted to engage with their audiences.

Historically, music fans would form communities offline, maybe meeting through conventions or the 
back pages of the music magazines. Music journalists had some real clout too and artists would spend 
time trying to get into the pages of music magazines, whether through reviews or whole articles. Now 
though, it’s much easier for fans to create communities online and these communities can span space 
and time as the internet has a global reach which operates 24/7. And, where once music journos were 
king, now bloggers and vloggers have taken over in many respects.

Students need to understand the importance of social media to the music industry, how most fans 
turn to Twitter and Facebook to keep updated with their favourite bands and how most new tracks 
and videos will get their launch on social channels. They should be given some indication as to how 
social media is monitored as well, often by paying someone to carry out data analysis and monitoring 
engagement of different tweets, posts and image uploads. This will then inform them of how to launch 
their next campaign, maybe by using pre-release material, or teasers.

They also need to be aware of how important it is for artists to identify and engage with fans to maintain 
their relationship but should understand that it is often unlikely that artists write all their own Tweets/
Posts and that they usually have a brand manager who helps with their online presence. This website is 
a good starting point for that: http://www.eonline.com/news/661534/5-things-you-didn-t-know-about-
celebrity-instagram

Social media introduction activity
Screen 1
Students should discuss what social media is and then see if they can name what they think are the 
most popular channels that artists use today.

Screen 2
Class discussion should revolve around why people prefer different social media channels, which should 
lead them into thinking about the advantage and disadvantages of each of them.

Screen 3
This then moves onto thinking about Twitter specifically and is a short task to encourage them to think 
about why some celebrities may have more followers than others and why.

Screen 4
Similar task to the previous one but this encourages students to consider rank order. Students need 
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to work out the order of the top ten celebrities in terms of the number of Twitter followers they have. 

They may be surprised by some of the results, for example, Kim Kardashian doesn’t appear in the 
top five and yet she appears to live her life through social media. Discussion should revolve around 
why students think someone like Katy Perry is more popular then – encourage them to think about 
how much more high profile Katy Perry is. Have them consider the wide-ranging audience that are 
fans of Katy Perry and perhaps how she has more to give, in terms of music and videos whereas Kim 
Kardashian is just images, many of which are inappropriate for younger audiences. Does this tell us 
something about the number of young people who use Twitter?

The final part of this task is for them to consider why a celebrity like Katy Perry follows very few people, 
yet millions follow her. Have them consider what ‘following’ entails, how much time she has for social 
media and what her purpose for being on Twitter is in comparison to a non-celebrity’s reason for being 
on Twitter. They should understand that she does not want a feed filled with the tweets of people she 
does not know, especially as that would be very time consuming. Also, she uses Twitter to promote not 
to catch up with people, whereas non-celebrities like to see what each other are up to, maybe because 
our lives are not as busy.

Screen 5
This activity touches on Instagram and how artists use it for promotion. Students need to work out 
which images were uploaded to Instagram by which artist.

This activity would work well if completed as a plenary after looking at Katy Perry and/or One Direction 
on Twitter and Facebook as they will learn a little about each artist’s social media content during these 
tasks.

Artists on Twitter
The activity is the same for both artists, Katy Perry and 1D, and students can complete both or just 
choose their favourite.

The activity starts with a screenshot of the top of the artist’s Twitter homepage. Students have to see 
if they can spot all the different ways the artists is using this small section of the page to promote 
themselves, their music and/or their brand. If they get stuck, it is good practice for the teacher to ask 
leading questions rather than giving the answer straight away but if completely stuck, the students can 
click on the reveals to see what they could have mentioned or what they missed.

Leading questions might be:

• “What is a ‘pinned tweet’ and why do you think she has used it?”

• “What purpose does a profile picture serve? Why do you think she has chosen this particular 
image?” 
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The activity then moves through several tweets taken from the artist’s Twitter page and students have 
to identify what the artist has done to craft the tweet so as to engage with the maximum number of 
audience members as possible.

Artists on Facebook
The activity is the same for both artists, Katy Perry and 1D, and students can complete both or just 
choose their favourite.

The activity starts with a screenshot of the top of the artist’s Facebook profile page. Students have to 
see if they can spot all the different ways the artist is using this small section of the page to promote 
themselves, their music and/or their brand. If they get stuck, is it good practice for the teacher to ask 
leading questions rather than giving the answer straight away but if completely stuck, the students can 
click on the reveals to see what they could have mentioned or what they missed.

Leading questions might be:

• “What is a ‘pinned post’ and why do you think she has used it?”

• “Why do you think the profile picture here is the same as the one used on Twitter?”

• “Why do you think there are links to external websites?” 

The activity then moves through several posts taken from the artist’s Facebook page and students have 
to identify what the artist has done to craft the posts so as to engage with the maximum number of 
audience members as possible.

Finally students are asked to consider why the content of artist’s social media channels is so similar. Try 
to make them aware that artists often don’t post things themselves, especially promotional material, 
and how there are applications that allow them to post in several places at once. Emphasise the purpose 
of social media channels for artists and how they are different to the way we use such channels. 


