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Title  VOGUE May 2017
Background information – publisher, 
genre etc.

Publisher: Conde Nast; editor: Alexandra Shulman; published in the UK since 1917
Luxury fashion magazine; available as print and digital edition (tablet, iPhone app)
This edition has a ‘special cover price’ of £2 (normally £3.99) – reflecting the competitive nature of 
the magazine industry

Target Audience Affluent, fashion and style conscious females aged 30-45
Vogue’s media pack defines their audience as: stylish, influential, luxury consumers in their mid-30s
Media pack: http://digital-assets.condenast.co.uk.s3.amazonaws.com/static/mediapack/vg_media_
pack_latest.pdf 

Main Articles/Features 
List these to identify the number of 
articles on specific topics

Example of article Topic/subject matter

Regulars: Editor’s letter, Vogue notices (behind 
scenes), Vogue update, Checklist, Stockists, 
Back Page: Mind’s Eye
Main Features:
What’s New
‘I had a skater girl phase’
What’s Lovely Now (cover story)
Romancing the Red Carpet
What to Buy Now
Change of Art
Pool Cues

Fashion and culture (exhibitions, film)
Double page feature about designer Emilia 
Wickstead
New fashion and style products
Fashion – ‘fairytale’ gowns
Fashion/accessories
Arts and culture – can they make the world a 
better place

http://digital-assets.condenast.co.uk.s3.amazonaws.com/static/mediapack/vg_media_pack_latest.pdf
http://digital-assets.condenast.co.uk.s3.amazonaws.com/static/mediapack/vg_media_pack_latest.pdf
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20 Ways to Summerise Your Style
Hang Tough
Vogue Travel: Malibu; Moscow
The Tory Vote
My Cancer Diary: A Year of Living Dangerously
Screen Shots
New Kids from the Bloc 
Channel Surf
All in the Mix/A study in Scarlet

Summer shoes
 Fashion and style
Jewellery (Tiffany)
Travel – unusual/exotic places
Tory Burch – New York ‘empire builder’ – 
billionaire designer
True account of a Vogue journalist’s experience 
of cancer treatment
Stars of TV shows (also fashion item)
Russian inspired fashion
Cover model Amber Valetta – fashion shoot
Skincare/Lipstick
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How is the magazine constructing and 
appealing to the target audience?

High proportion of fashion features, and style and beauty, appeal to the target audience of stylish, 
affluent females with an interest in designer clothing and a concern for their image. The travel 
features reinforce the notion of affluence and suggest the audience is interested in new and original 
experiences. 
Features about successful female designers suggest that the audience is interested in design, will 
find these women inspiring and aspirational, and is independent and business/ career-minded. 
The feature about cancer assumes the audience will be interested in another female’s experience, 
sympathetic/ empathetic.
There is some focus on culture and the arts in a social/ political context, assuming that the audience 
is intelligent, socially and politically aware.
There is a lot of familiarity – regular features and also many elements that are similar to those 
featured in the 1965 edition – extended features on a theme, travel feature linked to other articles, 
some ‘serious’ articles alongside the many fashion, style and beauty features, luxury fashion etc. 
suggesting a loyal audience.
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Advertising

The number of each and the specific 
companies/products

Type of product/service/organisation e.g. 
cosmetics/insurance/charity

Specific products in each category

Fashion clothing:
Fashion accessories:
Fragrance:
Jewellery:
Make-up:
Car:
Other magazines
Events

The magazine features a lot of advertising 
- there are 23 pages of adverts before the 
contents page. These are some examples:
Ralph Lauren, Miu Miu, Yves Saint Laurent, Dolce 
and Gabbana
Louis Vuitton, Chanel, Prada, Armani, Tom Ford, 
Chloe, Fendi
Lancome, Chanel, Guerlain, 
Cartier, Tiffany, Patek Phillipe, Bvlgari, Michael 
Kors, Van Cleefe & Arpels, Chaumet, Hermes
Dior
Toyota
Tatler, Glamour
Luxury Bridal Show, House & Garden Festival
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What does the advertising suggest 
about:
• The assumptions magazines make 

about their readers?
• The demographic profile of readers 

(and their spending power)?
• The aspirational/consumerist 

nature of the magazine? 

• There is heavy emphasis on high-end, luxury, designer products, assuming that the audience 
cares about fashion, style, designer brands and image, and is willing to spend a lot of money to 
achieve an aspirational lifestyle. 

• The audience is young enough to be interested in fashion and the latest trends but old enough 
to be earning a high enough salary to purchase the items featured. The magazine targets 
readers in higher socio-economic groups with high disposable income. The models featured in 
the advertising are predominantly young females and there is some diversity of ethnicities. One 
advert, for Patek Phillipe, features a woman and child – however most of the advertising (and 
content) does not represent women as mothers. 

• A very strong consumerist ideology is evident throughout the magazine and its advertising. The 
products featured, especially towards the front of the magazine, are high-end, luxury goods that 
reflect an extremely aspirational lifestyle. Towards the back of the magazine there are adverts for 
more affordable brands such as Neutrogena and John Frieda. There are no adverts for charities. 


