
Media Studies
Thinking about the Media-Investigating

Audience Reception Theory

Reception Analysis - How audiences receive texts

Stuart Hall, a theorist, explored the different ways in which an audience/a reader might respond to 
a media text. Although media texts are constructed to communicate a particular point of view, as 
audiences are active, he argued that they might respond in different ways than intended.

Different audience responses:

• Accept the preferred reading - the audience agrees with the text’s ideology. They are in 
agreement with the messages being communicated.

• Negotiated - the audience/reader compromises with the text. They may agree with 
certain aspects of a representation/ a story to a degree but reject other points.

• The audience rejects the text - they disagree with the ideology 

Refer back to the earlier headlines related to the European migrant crisis in the interactive 
resource ‘Loaded language.’
What is the preferred reading for each headline [the reading the producers of the 
newspaper want their readers to take]?
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Compare and contrast the different representations of the migrant situation across a 
selection of different newspapers. 
Consider: Language/use of image/layout. What messages are communicated?

 

Use this link to explore the issue of immigration further.

http://www.bbc.co.uk/news/blogs-the-papers-34135546



Media Studies
Thinking about the Media-Investigating

The issue is further explored online with a particular regional/Welsh perspective.
How is the user/reader positioned to respond? 
http://www.walesonline.co.uk/news/wales-news/asylum-seekers-cardiff-being-
forced-10782108

What are the key differences between a newspaper and digital news?

For the reader/user, what is the difference between reading a newspaper and accessing 
news through other digital technologies – for example on the official website of a 
newspaper title?



Media Studies
Thinking about the Media-Investigating

Go onto a news website in order to explore these questions

What are the key features of websites?

How is brand identity maintained?

Are there adverts? What do these tell you about the user profile?

Is there a hierarchy in terms of news features?

How are users encouraged to interact?

How is the experience of accessing a news website different to reading a newspaper?

                                                    

Explore: Why do newspapers have an online version? What are the advantages for 
organisations?


