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Cha
p
t
er
 
23
 
–
 
Added
 
V
alue
) (
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Added
 
v
alue
During
 
the
 
p
r
oduction
 
p
r
ocess
 
a
 
business
 
adds
 
v
alue
 
t
o
 
the
 
r
a
w
 
m
a
t
erials
 
which
 
it
 
uses
 
when
 
making
 
a
 
p
r
oduct.
) (
Calcul
a
tion
 
of
 
added
 
v
alue
 
–
 
the
 
dif
f
e
r
ence
 
b
e
t
w
een
 
the
 
c
o
s
t
 
of
 
pu
r
chasing
 
r
a
w
 
m
a
t
erials
and
 
the
 
price
 
f
or
 
which
 
the
 
finished
 
g
ood
 
is
 
sold
 
f
o
r
.
) (
P
r
ocesses
) (
Finished
 
p
r
oduct
 
(output)
) (
R
a
w
 
M
a
t
erials
 
(inputs)
) (
£104
) (
In
 
the
 
e
x
ample
 
ab
o
v
e
 
a
 
c
arpe
n
t
er
 
uses
 
inputs
 
such
 
as
 
w
ood,
 
sc
r
e
w
s
 
and
 
other
 
r
a
w
 
m
a
t
erials
t
o
 
ma
k
e
 
a
 
t
able.
 
The
 
t
o
t
al
 
c
o
s
t
 
of
 
all
 
the
 
m
a
t
erials
 
adds
 
up
 
t
o
 
£24.
 
In
 
o
r
der
 
t
o
 
ma
k
e
 
the
 
t
able
the
 
c
arpe
n
t
er
 
has
 
c
arried
 
out
 
a
 
v
ari
e
ty
 
of
 
p
r
ocesses.
 
The
 
final
 
output
 
–
 
the
 
t
able
 
–
 
is
 
sold
 
f
or
£104.
 
The
 
added
 
v
alue
 
in
 
this
 
c
ase
 
is
 
£80
 
(£104
 
–
 
£24
 
=
 
£80).
) (
Added
 
v
alue
 
is
 
not
 
t
o
 
be
 
c
o
n
fused
 
with
 
p
r
ofit
.
 
Out
 
of
 
the
 
£80
 
added
 
v
alue
 
in
 
this
 
e
x
ample
the
 
w
a
g
es
 
of
 
the
 
c
arpe
n
t
er
 
plus
 
a
n
y
 
o
v
erheads
 
his
 
business
 
m
a
y
 
h
a
v
e,
 
such
 
as
 
t
r
ansport
 
and
insu
r
ance,
 
mu
s
t
 
be
 
deduc
t
ed.
) (
Added
 
v
alue
 
does
 
not
 
only
 
apply
 
t
o
 
the
 
p
r
oduction
 
of
 
g
oods
 
–
 
it
 
also
 
applies
 
t
o
 
the
p
r
o
vision
 
of
 
se
r
vices
.
 
F
or
 
e
x
ample,
 
when
 
a
 
wholesale
 
business
 
bu
y
s
 
a
 
thousand
 
tins
 
of
ba
k
ed
 
beans
 
f
r
om
 
a
 
manu
f
actu
r
er
 
it
 
will
 
sell
 
the
 
beans
 
on
 
f
or
 
mo
r
e
 
than
 
it
 
paid
 
f
or
 
them.
This
 
dif
f
e
r
ence
 
in
 
price
 
is
 
r
e
g
a
r
ded
 
as
 
added
 
v
alue.
 
The
 
wholesaler
 
has
 
p
r
o
vided
 
a
 
se
r
vice
and
 
has
 
the
r
e
f
o
r
e
 
added
 
v
alue
 
b
y
 
making
 
it
 
c
o
n
v
enie
n
t
 
f
or
 
lo
c
al
 
r
e
t
aile
r
s
 
t
o
 
c
ome
 
t
o
 
the
w
a
r
ehouse
 
and
 
pick
 
up
 
the
 
amou
n
t
 
of
 
ba
k
ed
 
beans
 
th
e
y
 
need
 
t
o
 
sell
 
t
o
 
their
 
o
wn
 
cu
s
t
ome
r
s
in
 
their
 
sho
p
s.
) (
W
ood
 
–
 
£20
  
Cutting
 
B
r
ac
k
e
ts
 
–
 
£2
Sanding
 
Sc
r
e
w
s
 
–
 
£0.50
  
Joining
 
P
ai
n
t
 
–
 
£1
P
ai
n
ting
V
arnish
 
–
 
£0.50
V
arnishing
£24
 
Added
 
V
alue
 
=
 
£80
)

 (
Cha
p
t
er
 
23
 
–
 
Added
 
V
alue
) (
©
 
W
J
E
C
 
|
 
C
B
A
C
) (
H
o
w
 
mig
h
t
 
added
 
v
alue
 
be
 
inc
r
eased?
) (
The
r
e
 
a
r
e
 
a
 
v
ari
e
ty
 
of
 
w
a
y
s
 
in
 
which
 
added
 
v
alue
 
m
a
y
 
be
 
inc
r
eased
 
f
or
 
both
 
g
oods
 
and
se
r
vices:
) (
•
) (
Pu
r
chasing
 
cheaper
 
r
a
w
 
m
a
t
erials
 
–
 
h
o
w
e
v
e
r
,
 
c
a
r
e
 
mu
s
t
 
be
 
t
a
k
en
 
th
a
t
 
quality
 
is
not
 
c
omp
r
omised
 
when
 
doing
 
this.
 
As
 
a
 
business
 
g
r
o
w
s
 
it
 
m
a
y
 
be
 
able
 
t
o
 
t
a
k
e
ad
v
a
n
t
a
g
e
 
of
 
pu
r
chasing
 
e
c
onomies
 
of
 
s
c
ale
 
and
 
achi
e
v
e
 
g
r
e
a
t
er
 
added
 
v
alue
 
as
 
a
r
esult.
Imp
r
o
ving
 
the
 
e
fficiency
 
of
 
the
 
p
r
oduction
 
p
r
ocess
 
–
 
f
or
 
e
x
ample,
 
this
 
m
a
y
 
be
achi
e
v
ed
 
b
y
 
pu
r
chasing
 
up-
t
o-d
a
t
e
 
machine
r
y
 
or
 
b
y
 
t
r
aining
 
the
 
w
ork
f
o
r
ce.
Raising
 
the
 
price
 
of
 
the
 
p
r
oduct
 
–
 
price
 
ela
s
ticity
 
of
 
demand
 
is
 
a
 
k
e
y
 
issue
 
he
r
e.
 
If
the
 
business
 
r
aises
 
the
 
price
 
of
 
a
 
p
r
oduct,
 
the
 
demand
 
f
or
 
which
 
is
 
price
 
sensiti
v
e,
it
 
will
 
r
esult
 
in
 
a
 
f
all
 
in
 
o
v
e
r
all
 
r
e
v
enue
 
–
 
which
 
is
 
clearly
 
som
e
thing
 
it
 
w
ould
 
not
w
a
n
t
 
t
o
 
do.
Achi
e
ving
 
b
r
and
 
s
t
a
tus
 
f
or
 
a
 
p
r
oduct
 
c
an
 
c
r
e
a
t
e
 
added
 
v
alue.
 
Chanel
 
perfume
sells
 
f
or
 
a
 
g
r
e
a
t
 
deal
 
mo
r
e
 
than
 
the
 
majority
 
of
 
its
 
c
omp
e
ti
t
o
r
s,
 
but
 
the
 
p
r
ocesses
i
n
v
ol
v
ed
 
in
 
p
r
oduction
 
will
 
be
 
virtually
 
ide
n
ti
c
al.
Of
f
ering
 
additional
 
se
r
vices
 
with
 
a
 
p
r
oduct
 
c
an
 
r
esult
 
in
 
added
 
v
alue.
 
A
 
t
elephone
helpline
 
t
o
 
help
 
with
 
t
echni
c
al
 
que
s
tions,
 
or
 
the
 
willingness
 
t
o
 
in
s
t
all
 
n
e
w
equipme
n
t
 
and
 
e
thi
c
ally
 
dispose
 
of
 
old
 
equipme
n
t
 
a
r
e
 
e
x
amples
 
of
 
this.
Imp
r
o
ving
 
cu
s
t
omer
 
access
 
or
 
c
o
n
v
enience
 
is
 
a
 
w
ell-p
r
o
v
en
 
m
e
thod
 
of
 
adding
v
alue.
 
Dri
v
e-th
r
ough
 
f
a
s
t
-
f
ood
 
outl
e
ts
 
and
 
home-deli
v
e
r
y
 
piz
z
a
 
a
r
e
 
typi
c
al
e
x
amples.
) (
•
) (
•
) (
•
) (
•
) (
•
) (
Discussion
 
themes
) (
H
o
w
 
is
 
v
alue
 
added
 
dif
f
e
r
e
n
t
 
t
o
 
p
r
ofit?
) (
H
o
w
 
is
 
v
alue
 
added
 
c
alcul
a
t
ed?
) (
H
o
w
 
does
 
a
 
business
 
add
 
v
alue
 
t
o
 
its
 
g
oods
 
and
 
se
r
vices?
)
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