Package holidays & Mass tourism
The term mass tourism is more usually used to summarise the development of inbound tourism to Mediterranean countries from the 1960’s onwards.

While increasing car ownership led to increased domestic tourism through the 1950’s, another development in transport technology was also beginning to become significant.  This was the development of the jet aircraft. 

Aircraft technology had advanced considerably during the Second World War.  In the 1950’s there were further significant developments in the design of jet aircraft, which were able to fly faster for longer periods of time, as well as carrying more passengers. During the 1950’s the first commercial jet airline passenger services had commenced and the first passenger airline service to Australia was opened in 1959.

The 1950’s also saw the very first package holiday using air travel is credited to Vladimir Raitz of Horizon Holidays, who organised a tour to the Mediterranean island of Corsica in 1949.  The aircraft used had 32 seats and the full-board accommodation was in tents, but the modern package holiday had arrived!  

These humble beginnings laid the foundation of the present-day package holiday business which developed through the second half of the twentieth century.  The growth of package holidays is has happened alongside the development of what is understood as mass tourism.

Mass tourism, as the term suggests, involves large volumes of tourists all travelling to the same destination.  However, it is important to consider the concept of mass tourism a little more closely.
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· Mass tourism destinations are generally located on coasts, with most visitors looking for a ‘sun, sea and sand’ holiday.

· Most mass tourism destinations developed as centres of package holidays with a significant number of visitors arriving on chartered aircraft and staying in pre-booked hotel accommodation.
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· Holidays to mass tourism destinations are predominantly organised by private-sector travel organisations with relatively few visitors travelling independently.

· Many mass tourism destinations have a distinct high season in the summer months.  Different client groups might occupy the accommodation at different times of the year.

Therefore, resorts on the Spanish Costa’s, such as Benidorm, Alicante and Marbella would be seen as mass tourism destinations.  Large cities, such as Paris, Rome and New York, although they receive large number of visitors each year, would not be classed as mass tourism destinations.

The developments in aircraft technology and the coming of the jet aircraft in the years following the Second World War, made destinations around the Mediterranean coast far more accessible from the 1950’s onwards.  At the same time, increased affluence in the United Kingdom and other European countries made it possible for more people to consider a package holiday to a Mediterranean destination.   

Another factor in the development of mass tourism to Mediterranean coastal areas was the governments of Spain and other countries welcoming tourists.  
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Throughout the 1960’s and 1970’s, increasing numbers of tourists from the United Kingdom chose to take package holidays to Spanish mass tourism resorts as well as to resorts in other European countries, such as Greece and Portugal.  As the figures above for inbound tourism to Spain suggest, there was a rapid increase in the number of package holidays taken by United Kingdom residents during this period.  

The reasons for this trend included:

· The increasing accessibility of European destinations.  This was mainly provided through air travel, but the development of the European motorway network meant that coach travel to Spain, in particular, was much easier.

· A growing number of United Kingdom tour operators developing package holidays, sold through high street travel agents.  Taking package holidays became increasingly affordable and fashionable for United Kingdom outbound tourists.  Many people found that there was little difference between the prices for domestic holidays and those charged for package holidays.  

· Mediterranean areas have guaranteed sunshine and good weather throughout the main holiday period in the summer months, whereas the British climate is less predictable, the temperature of the sea cooler and the chance of rainfall higher.

· European mass tourism resorts catered well for the United Kingdom market, providing the same range of food and drink popular in United Kingdom resorts.  Package holidaymakers were generally happy to be able to buy fish and chips and drink the same brands of beer that they could at home.  English was a commonly spoken language and package tourists felt comfortable with the culture of the mass tourism resorts.

Package holidays were relatively cheap and an increasing range of choice was available, with destinations such as Cyprus, Turkey and even Tunisia in North Africa developing resorts to cater for mass tourism.  Destinations such as Ibiza and Magaluf became associated with somewhat unruly behaviour and became as famous for their night life as much as for the beaches and guaranteed sunshine.   
Package holidays have become less popular in recent years as more tourists are able to book directly with airlines and accommodation providers because of a number of technological developments.










Inbound tourism in Spain





There has been a constant increase in the number of tourists visiting Spain, and the country remains second to France in the list of countries with the most international visitors.


In 1950 there were less than 1 million international tourists to Spain


In 1960 there were 6.1 million


In 1970 there were 24.1 million


In 1980 there were 38.1 million


In 2007 there were over 50 million





Most of Spain’s international tourists come from other European countries including France, Germany and the United Kingdom.
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