Sociological theme: Internet Access
Data source: National Statistics (http://www.statistics.gov.uk) 

Sociological skill: 

Interpreting data

Internet Access



GB Households with home access to the Internet, July 2005

Over half (55 per cent) of households in Great Britain (12.9 million) could access the Internet from home in July 2005. 

In the three months prior to interview, 62 per cent of adults had used the Internet and 55 per cent of these had bought or ordered goods, tickets or services. People aged 25-44 were most likely to buy on-line (63 per cent), while people aged 65 and over were least likely to buy on-line (41 per cent).

The most common place to access the Internet was at home (88 per cent), 48 per cent accessed at work, 29 per cent at another person’s home, 13 per cent at a place of education and 10 per cent at a public library. The main means of access was via a desktop computer (85 per cent) followed by a laptop (28 per cent) and mobile phone (22 per cent). 

Of those adults who have ever used the Internet, 91 per cent had used a search engine to find information, 81 per cent sent an e-mail with an attachment, 26 per cent posted a message in a chat room or newsgroup, 19 per cent had used peer to peer file sharing, such as exchanging music and films and 15 per cent had created a web page.

In the three months prior to interview, of those who used the Internet, a higher proportion of men (44 per cent) than women (38 per cent) had used it for Internet banking, while more women (31 per cent) than men (20 per cent) had used the Internet for school, college and university related activities.

Access to consumer goods and services is one indicator of people’s living standards. For those goods that only became available in the last decade or so there is a strong link with household income. In 2001/02, 86 per cent of households in Great Britain in the highest income group (weekly disposable income of £1,000 or more) had access to a home computer. This was almost six times the proportion of 15 per cent for households in the lowest income group (£100 to £200 per week). The gap was even wider for Internet connections. The proportion for the higher income group (79 per cent) was almost eight times greater than that for the lower income group (10 per cent). 



Questions: Knowledge and Understanding

1. How many households in Great Britain could access the Internet in July 2005?

2. What percentage of the people who had used the Internet had 

· created a web page?

· sent an e-mail with attachment?

· used peer to peer file sharing?

3. Suggest reasons why more men than women have used the Internet for banking?

4. How might access to a home computer and Internet access, highlight social stratification - i.e. communities that have and those that have not?

5. It has been suggested that “Virtual communities” may lead to a further growth in hybrid cultures. Suggest explanations for this.

Questions: Analysis and Evaluation

1. To what extent does Internet access allow users to overcome the barriers that may limit traditional communities 

· locality, 

· race, 

· religion, 

· gender, 

· class, 

· culture

2. To what extent will the “Information Superhighway” further promote globalisation and the breakdown of national and local communities and culture?

Methodological issues

Outline the advantages and disadvantages of on-line surveying to sociologists.

Outline and assess how you might conduct quantitative research into the use of the Internet among people of different age groups and different social classes.

