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All Candidates' performance across questions

Question Title N Mean S D Max Mark F F Attempt %
1a 2119 2.1 1.2 3 68.8 94.6
1 b 2221 2.5 1.1 4 62.7 99.2
2 a i 2238 0.8 0.4 1 76.8 99.9
2 a ii 2236 0.9 0.3 1 88 99.8
2 b 2223 2.4 1 4 61.2 99.2
3 2190 2.8 1.7 6 47.1 97.8

4a 2232 1.5 0.6 2 74.2 99.6
4 b 2208 3.1 1.4 6 51 98.6
5 2104 4.2 2.1 8 52.7 93.9

6a 2161 1.2 0.9 2 58.2 96.5
6 b 2196 1.3 0.8 3 43.9 98
6 c 2226 5.2 2 10 51.7 99.4
7 2200 4.4 2 10 43.7 98.2

If you are accessing this 
document in a web 
browser and are only 
able to see this single 
page, please download 
the document and re-
open it in Adobe Reader 
in order to fully access 
the exemplar material.
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3. With reference to elasticity of demand, explain the difference between luxury,
normal and inferior goods. [6] 


Band 
AO1 


3 marks 
AO3 


3 marks 


3 


3 marks 
Excellent understanding of luxury, 
normal and inferior goods 


3 marks 
Excellent analysis of the difference 
between luxury, normal and inferior 
goods  


Excellent analysis of the concept of 
income elasticity of demand is essential 


2 


2 marks 
Good understanding of at least two of 
the following - luxury, normal and 
inferior goods 


2 marks 
Good analysis of the difference between 
luxury, normal and/or inferior goods 


Reference to income elasticity of 
demand is essential 


1 


1 mark 
Limited understanding of at least one 
of the following – luxury, normal or 
inferior goods  


Brief understanding demonstrated 


1 mark 
Limited analysis of the difference 
between luxury, normal and/or inferior 
goods  


Superficial or generic discussion 


0 
0 marks 


No understanding of luxury, normal or 
inferior goods 


0 marks 
No analysis of the difference between 
luxury, normal and/or inferior goods 


Indicative content: 
- When real incomes of customers increase, the demand for normal goods responds as


we might expect. As people become better off, they buy more of this type of product. The
majority of items fall into this category - for example, cars, furniture, washing machines.
They have positive income elasticity of demand.


- Luxury goods also fall into the category of normal goods but tend to be more sensitive
to changes in real income. If income increases, demand for gym membership booms; if
incomes fall, many people quickly cancel their gym memberships in an attempt to save
money. They have positive income elasticity of demand.


- Inferior goods are those goods that have negative income elasticity of demand -
demand rises when real incomes fall. Supermarket own-label products are a good
example of inferior goods. During a recession, consumers may turn to such products in
order to economise. However, as incomes rise, they do not buy more of the own-label
products but may switch to buy higher priced branded products instead. They have
negative income elasticity of demand.


Q.












5 
AO1 - 3 
AO3 - 2



Relevant example of a luxury good.



Some good understanding of luxury goods with reference to change in income.



Limited understanding of normal goods but lacks accurate understanding of income elasticity of demand.



Relevant example of inferior good.



Some good understaning of inferior goods in relation to changes to income.
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A01-3
A03-2



Some understanding of normal goods in relation to income.



Some good understanding of luxury goods with reference to income elasticity and comparison with normal goods. 



It is unfortunate that this candidate has used the term luxury goods here instead of inferior goods as the understanding of an inferior good is excellent. This mistake has not been penalised. Examples of each type of good would improve the answer further.
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AO1 - 2 
AO3 - 1



Some understanding of luxury goods.



These last two sentences are not relevant as they refer to price elasticity of demand.



Some understanding of inferior goods but there is no reference to negative income elasticity of demand.
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Examiner
only


3. Luxury, normal and inferior goods


With reference to elasticity of demand, explain the difference between luxury, normal and
inferior goods. [6]


Additional space for Question 3 only.


© WJEC CBAC Ltd. (2510U10-1)


Q.
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  3 
AO1 - 1 
AO2 - 2
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5. With reference to Ail Gyfle, explain the key features of a social enterprise. [8] 


Band 
AO1 


2 marks 
AO2 


4 marks 
AO3 


2 marks 


2 


2 marks 
Good knowledge of the 
key features of a social 
enterprise 


3-4 marks
Good application to Ail 
Gyfle 


2 marks 
Good explanation of a 
social enterprise and the 
context in which it 
operates 


1 


1 mark 
Limited knowledge of the 
key features of a social 
enterprise 


1-2 marks
Limited application to Ail 
Gyfle 


1 mark 
Limited explanation of a 
social enterprise and the 
context in which it 
operates 


0 
0 marks 


No knowledge 
demonstrated 


0 marks 
No reference to Ail Gyfle 


0 marks 
No explanation 
undertaken 


Indicative content: 
- A social enterprise is an organisation that applies business strategies in an attempt to


bring about improvements in human and environmental well-being.
- They are businesses with clear social objectives. They trade to help solve social


problems, improve the communities they operate in and improve the environment.
- Ail Gyfle produce home and garden furniture and craft from recycled pallets, old timber


and other discarded household items. The products they sell are entirely re-cycled which
has a positive impact upon the environment. Landfill sites are fast running out and Ail
Gyfle saved over 7 tonnes of waste from going to landfill.


- Ail Gyfle believe in giving criminals a second chance. It supports offenders through
providing opportunities to realise their potential in a family environment whilst learning
teamwork, how to communicate and how to be mutually supportive. Learning to turn up,
be punctual, behave appropriately and the value of work are key life skills. Society
benefits as they are less likely to re-offend.


- Ail Gyfle provide on-the-job training in all aspects of running a social enterprise. With the
support of Adult Learning Wales, Ail Gyfle provide courses including carpentry, hand
tools, health and safety and recycling.


- These positive social impacts define Ail Gyfle as a social enterprise.


Q.












Q



Some understanding of a social enterprise.



Application to Ail Gyfle.



Explanation of a key feature of a social enterprise in the context of Ail Gylfe.



Some further understanding of a social enterprise.
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AO1 - 2 
AO2 - 4 
AO3 - 2



Some application to Ail Gyfle.



Lines of reasoning developed to explain the features of a social enterprise in the context of Ail Gyfle. 



Understanding of a social enterprise in the context of Ail Gyfle.



Analysis of the key feature of a social enterprise in the context of Ail Gyfle.












Some understanding of a social enterprise.



Some application to Ail Gyfle.



Good understanding of the key features of a social enterprise.
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A01-2
A02-4
A03-2



Good application to Ail Gyfle with explanation developed in context.



Good explanation of the purpose of a social enterprise with application to Ail Gyfle which allows the explanation to be developed in context.



Further application to Ail Gyfle which emphasises the key features of a social enterprise.












    3 
AO1 - 1 
AO2 - 2



Good knowledge of the key features of a social enterprise.



Some limited application to Ail Gyfle.
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AO1 - 2 
AO2 - 3 
AO3 - 2



Some further application with explanation developed in context.



Good application with explanation developed in the context of Ail Gyfle.
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Examiner
only


Additional space for Question 4(b) only.


5. Ail Gyfle-Second Chance


Ail Gyfle is a social enterprise in Wales that believes in giving criminals a second chance. It
supports offenders by employing them and providing opportunities to develop key life skills
such as teamwork, communication, punctuality, behaving appropriately and the value of work.
Ail Gyfle develops these skills by producing and selling home and garden furniture. These are
made from recycled material such as old timber and other discarded household items. Last
year, Ail Gyfle saved over 7 tonnes of waste from going to landfill.


Ail Gyfle provides on-the-job training. With the support of Adult Learning Wales, Ail Gyfle
provides courses including carpentry, hand tools, health and safety and recycling.


With reference to Ail Gyfle, explain the key features of a social enterprise. [8]


© WJEC CBAC Ltd. (2510U10-1)


Q.












Q.6c




















Q.6




















CONTINUED AT END
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(c) Evaluate the importance of a business plan. [10] 


Band 
AO1 


3 marks 
AO3 


3 marks 
AO4 


4 marks 


3 


3 marks 
Excellent knowledge of 
business plans 


Thorough understanding 
of the content and 
purpose of a business 
plan 


3 marks 
Excellent analysis of the 
importance of business 
plans 


The analysis is detailed 
and developed 


4 marks 
An excellent well-
reasoned and well-
balanced evaluation of 
the importance of 
business plans 


Evaluation is likely to 
include judgements 


2 


2 marks 
Good knowledge of 
business plans 


Clear understanding of 
the content and purpose 
of a business plan but 
may have some 
omissions 


2 marks 
Good analysis of the 
importance of business 
plans 


The analysis has some 
development 


2-3 marks
A good evaluation of the 
importance of business 
plans 


The evaluation is 
unbalanced 


1 


1 mark 
Limited knowledge of 
business plans 


Superficial or incomplete 
understanding of the 
content and purpose of a 
business plan 


1 mark 
Limited analysis of the 
importance of business 
plans 


Superficial or generic 
discussion 


1 mark 
Limited evaluation of the 
importance of business 
plans 


Evaluation is likely to be 
one-sided 
Supporting comments 
lack depth 


0 
0 marks 


No understanding of 
business plans  


0 marks 
No analysis undertaken 


0 marks 
No evaluation undertaken 


Indicative content: 
- The business plan makes clear the objectives of the business and how the business


intends to achieve these objectives.
- A business plan would outline how a business will attempt to reach their objectives –


giving a clear indication of operation and direction.
- The plan will outline the marketing strategy, providing important information on the


potential market and the strength of the competition. The market research needs to
establish the needs of the customers and if it identifies weaknesses with the initial data,
the business can adapt the product to more closely meet the needs of the customer.


- A plan may also help to convince potential lenders of a business’ ability to pay back any
funds that they might wish to borrow. Without a business plan, it is highly unlikely that
capital could be attracted from people or institutions outside of the business.


- A plan may also highlight any possible problems that the business may face and allow
the business to address them in advance.


- A comprehensive business plan will allow business owners to check progress against
objectives, monitor cash flow and take action when objectives are not being achieved.
Business owners can clearly see when things are going wrong.


Q.6
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- All of the above are likely to enhance the probability of the business being successful.  
- However, it does not necessarily mean that the business cannot achieve success without 


a business plan – many do so without one. 
- The service may prove so popular that the business attains good sales straight away and 


business grows entirely through recommendation.  
- For a small, easily managed business, a formal plan may prove unnecessary in 


achieving success. 
- However good a business plan may be, success can never be guaranteed with or 


without a business plan, as unanticipated external factors, such as a major economic 
downturn, may prove insurmountable. 


- It is difficult to accurately predict sales revenue and costs which decreases the value of a 
business plan.  


- An inaccurate business plan with unachievable objectives can give entrepreneurs false 
hope, leading to failed investments. 


- However, business growth is unlikely without forward planning. Identifying and adapting 
to change is essential which means business plans need to be flexible and able to adapt 
to changing market conditions. 


 
  












Q.6c



Some knowledge of business plans illustrated.



Some clear lines of reasoning with a clear advantage for creating a business plan and a weak limitation of a business plan is noted.



Some counter argument evaluation of the importance of a business plan with implied understanding of opportunity cost.
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AO1 - 3 
AO3 - 2 
AO4 - 2



Clear understanding of the content of a business plan.



Good analysis and evaluation of the importance of a business plan, with clear lines of reasoning.
















Q.6



Good knowledge of business plans outlined.



Further understanding of business plans as well as analysis of their importance.



Further understanding of the importance of business plans with clear analysis and lines of reasoning.



Good knowledge of the importance of the content of a business plan.
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A01-3
A03-3
A04-1



Good knowledge of the importance of the content of a business plan.












Limited understanding of the content of business plans.



Some development of the importance of certain content of the business plan.



Some limited evaluation.



Good analysis of the importance of a business plan. However, there could be clearer lines of reasoning for the point made.







   7 


AO1 - 3 
AO3 - 2 
AO4 - 2


CONTINUED AT END
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only
Nearly all business experts agree on the importance of drafting a business plan. However, 
some businesses start without a business plan.


(c) Evaluate the importance of a business plan. [10]


© WJEC CBAC Ltd. (2510U10-1)


Q.6












1 








2 








3 








4 








 


 


 


 


 


 


 


 


 


 


 


  


 


 


 


  


1 








2 








3 








Q4 








 


 


 


 


 


 


 


 


 


 


 


  


3 








 


 


 


 


 


 


 


 


 


 


 


  


 


 


 


  


3 








 


 


 


 


 


 


 


 


 


 


 


  


2 








 


 


 


 


 


 


 


 


 


 


 


  


 


 


 


  


2 








1 








 


 


 


 


 


 


 


 


 


 


 


  


 


 


 


  


1 








1 








 


 


 


 


 


 


 


 


 


 


 


  


 


 


 


  


1 







