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All Candidates' performance across questions

Question Title N Mean S D Max Mark F F Attempt %
1 a 3060 1 0.9 2 52.2 96.1

1 b i 3177 0.8 0.4 1 84.8 99.8
1 b ii 3119 0.6 0.5 1 59.4 97.9
1 b iii 3046 0.9 0.7 2 43.7 95.6
1 c i 3023 0.4 0.5 1 40.7 94.9
1 c ii 2987 0.4 0.5 1 41.1 93.8
1 d 3066 1.6 1.1 4 40.5 96.3
1 e i 3124 1.2 0.7 2 58.5 98.1
1 e ii 3126 2.4 1.4 6 39.7 98.2
1 f 3080 4.4 2.5 10 44.1 96.7
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GCSE Business unit 2 

Sticky Note
Usually the question number

Sticky Note
The number of candidates attempting that question

Sticky Note
The mean score is calculated by adding up the individual candidate scores and dividing by the total number of candidates. If all candidates perform well on a particular item, the mean score will be close to the maximum mark. Conversely, if candidates as a whole perform poorly on the item there will be a large difference between the mean score and the maximum mark. A simple comparison of the mean marks will identify those items that contribute significantly to the overall performance of the candidates.However, because the maximum mark may not be the same for each item, a comparison of the means provides only a partial indication of candidate performance. Equal means does not necessarily imply equal performance. For questions with different maximum marks, the facility factor should be used to compare performance.

Sticky Note
The standard deviation measures the spread of the data about the mean score. The larger the standard deviation is, the more dispersed (or less consistent) the candidate performances are for that item. An increase in the standard deviation points to increased diversity amongst candidates, or to a more discriminating paper, as the marks are more dispersed about the centre. By contrast a decrease in the standard deviation would suggest more homogeneity amongst the candidates, or a less discriminating paper, as candidate marks are more clustered about the centre.

Sticky Note
This is the maximum mark for a particular question

Sticky Note
The facility factor for an item expresses the mean mark as a percentage of the maximum mark (Max. Mark) and is a measure of the accessibility of the item. If the mean mark obtained by candidates is close to the maximum mark, the facility factor will be close to 100 per cent and the item would be considered to be very accessible. If on the other hand the mean mark is low when compared with the maximum score, the facility factor will be small and the item considered less accessible to candidates.

Sticky Note
For each item the table shows the number (N) and percentage of candidates who attempted the question. When comparing items on this measure it is important to consider the order in which the items appear on the paper. If the total time available for a paper is limited, there is the possibility of some candidates running out of time. This may result in those items towards the end of the paper having a deflated figure on this measure. If the time allocated to the paper is not considered to be a significant factor, a low percentage may indicate issues of accessibility. Where candidates have a choice of question the statistics evidence candidate preferences, but will also be influenced by the teaching policy within centres.
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READ THE CASE STUDY ON QUESTION 1 IN THE RESOURCE MATERIAL BEFORE 
ANSWERING THESE QUESTIONS. 


(b} (i) Using Figure 1, identify which supermarket had the biggest increase in market
share between 2012 and 2018. [1) 


......... }{ .. /Ji; ..... . ..... ··- ···················-················-··-······· ............................ ·-····················.


(iii} Explain the nature of a competitive marketplace. [2) 


(c) Using Figure 2, calculate the:


(i) Cost of sales for Tesco in 2018.


.... . . ..� .5.Y., .. O..J .. k.:... � ... ...... . ............................................


(ii) Total expenses for Tesco in 2017.


(1] 


[1] 
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The candidate correctly identifies the differences e.g.wholesalers break bulk and sell to retailers (1 mark). The also know that retailers display products and sell to customers (1 mark). This could have got 4 marks but only 2 can be awarded
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WJEC GCSE BUSINESS – UNIT 2 
 


SUMMER 2022 MARK SCHEME 
 
 


Question Answer Mark 


1. (a) State how a retailer is different to a wholesaler. 
 
AO1: 2 marks 
 
Award 1 mark for knowledge of retailers 
Award 1 mark for knowledge of wholesalers  
 
Indicative content: 
 
A retailer sells products to consumers/public 
A retailer sells products in small quantities/individual/single items 
A retailer provides customer service 
A retailer promotes the product to consumers 
A wholesaler sells products in larger quantities 
A wholesaler sells products to (small) businesses/retailers 
A wholesaler (generally) sells products at a lower price than retailers 
 
Credit any other valid suggestion 
 
NB. Do not credit, buy products (in bulk) from manufacturers as this is a function of 
both retailers and wholesalers. 
 


2 


(b) (i) Using Figure 1, identify which supermarket had the biggest increase in market 
share between 2012 and 2018. 
 
AO2: 1 mark 
 
Award 1 mark for the correct answer 
 
Aldi 
 


1 


(ii) Explain one possible reason for this increase in market share. 
 
AO3: 1 mark 
 
Award 1 mark for valid reason  
 
Indicative content: 
 
Cheaper than other supermarkets 
More stores opened across the UK/internal growth 
Good reputation so more customers/brand loyalty 
Increased promotion/advertising 
Quality products  
Diversification of product range 
Grown externally/takeover 
 
Credit any other valid suggestion 
 


1 
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The candidate has correctly identified that retailers sell products to customers and wholesalers to retailers (2 marks)
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The candidate identifies that retailers sell products to the end consumer (1 mark)
The description of a wholesaler could be applied to larger retailers so is not awarded a mark 
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Sticky Note

The candidate correctly identifies the differences e.g.wholesalers break bulk and sell to retailers (1 mark). The also know that retailers display products and sell to customers (1 mark). This could have got 4 marks but only 2 can be awarded
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READ THE CASE STUDY ON QUESTION 1 IN THE RESOURCE MATERIAL BEFORE 
ANSWERING THESE QUESTIONS.


1. (a) State how a retailer is different to a wholesaler. [2]


 


 


 


 


 (b) (i) Using Figure 1, identify which supermarket had the biggest increase in market 
share between 2012 and 2018. [1]


 


 (ii) Explain one possible reason for this increase in market share. [1]


 


 


 (iii) Explain the nature of a competitive marketplace. [2]


 


 


 


 


 (c) Using Figure 2, calculate the:


 (i) Cost of sales for Tesco in 2018. [1]


 


 


 (ii) Total expenses for Tesco in 2017. [1]
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Question Answer Mark 


(d) With reference to Figure 1 and Figure 2, consider why Tesco is under 
increasing pressure from its shareholders in 2018. 


AO2: 2 marks 
AO3: 2 marks 


Figure 1: 


Award 1 mark for valid reference to Figure 1 (market share graph) 


Indicative content: 


Market share for Tesco has decreased between 2012 and 2018 


Award 1 mark for considering the impact of this 


Indicative content: 


This shows sales/sales revenue/turnover is falling compared to other 
supermarkets/competitors. 
Share price/value of shares may fall for shareholders 


Figure 2: 


Award 1 mark for valid reference to Figure 2 (profit and loss account) 


Net profit has decreased despite gross profit increasing 
Net profit has decreased despite turnover increasing 
Net profits down by £0.137 billion/£137 million 
Large increase in expenses from 2017 to 2018. 
Net profit margin 2% in 2018 compared to 2.3% in 2017 


Award 1 mark for considering the impact of this 


Indicative content: 


Dividends/payments/profits for shareholders may be lower 
Expenses need to be cut, maybe salaries of directors are too high 
Share price/value of shares may fall for shareholders 


Accept any other valid point 


4 1
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Figure 2: The candidate has identified that net profit has fallen from 2017 to 2018 (1 mark) and linked that to the shareholders getting a lower return i.e. lower dividends (1 mark)
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Figure 1: The candidate comments that market share has fallen from 2012 to 2018 (1 mark). The candidate has not discussed the impact of this on the shareholders. 
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Figure 1: The candidate identifies that market share has fallen (1 mark). The candidate then 
links this to share value decreasing (1 mark)
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Figure 2: The candidate comments that net profit has fallen (1 mark). The candidate 
also suggest royalties (assumed they meant dividends from description) will also fall due to 
(1 mark)
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Figure 1: The candidate identifies that market share has fallen (1 mark). They also link this to
a lower dividend return (1 mark) The candidate also links this to a fall in sales revenue but there is only 
1 mark available for their explanation so cannot gain extra credit. 
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Figure 2: The candidate incorrectly identifies "higher profit". This is too general as Gross 
Profit has increased but Net Profit has reduced. This means 0 marks are awarded. The 
impact on shareholders is too general and 'money back' is not enough to be credited.
If the candidate had stated lower dividends then they could have been awarded a mark as
the second mark in figure 1 could have been awarded for a fall in sales revenue.   
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(d) With reference to Figure 1 and Figure 2, consider why Tesco is under increasing
pressure from its shareholders in 2018. [4]
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(f) Evaluate the methods of growth used by Tesco. [10] 


Band 
AO1 AO2 AO3 


3 3 4 


3 


3 marks 
Excellent knowledge and 
understanding of internal 
and external growth 


Specialist vocabulary is 
used with accuracy 


3 marks 
Excellent application to 
Tesco 


There is clear and direct 
reference to the 
supermarket industry 


4 marks 
An excellent evaluation of the reasons for 
selecting external and internal growth. 


Writing is very well structured using 
accurate grammar, punctuation and 
spelling. 


The evaluation includes reference to 
external and internal growth 


The positive and negative aspects of 
internal and external growth are evaluated. 
The impact on Tesco of selecting both 
internal and external growth is clearly 
evaluated 


A well-reasoned and balanced analysis. 


2 


2 marks 
Good knowledge and 
understanding of internal 
and external growth 


Some attempt to use 
specialist vocabulary 


2 marks 
Good application to Tesco 


There is some reference 
to the supermarket 
industry  


2-3 marks
Good evaluation of the reasons for 
selecting external and internal growth. 


Writing is generally well structured using 
reasonably accurate grammar, punctuation 
and spelling. 


The evaluation may be unbalanced and 
focus on either internal or external growth 


Appropriate advice may be given in a 
conclusion 


1 


1 mark 
Limited knowledge and/or 
understanding of internal 
and/or external growth 


Limited or no use of 
specialist vocabulary 


1 mark 
Limited application to 
Tesco 


The response is mostly 
generic with brief 
application to 
Supermarkets 


1 mark 
Limited evaluation of the reasons for 
selecting external and/or internal growth. 


Writing shows limited evidence of structure 
but with some errors in grammar, 
punctuation and spelling 


The evaluation lacks detail and superficial 
comments are made with little development 


Advice may be given but it is not soundly 
justified 


Unsupported conclusions are made 


0 


0 marks 
No knowledge or 
understanding of the 
internal and external 
growth 


0 marks 
No reference is made to 
Tesco/supermarkets 


0 marks 
No valid evaluation or advice is given 


1
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Indicative content: 
 
Advantages of external growth: 
It is a fast method of growth. Bookers is the largest wholesaler in the UK with an established customer base 
and successful business model. This means an increase in revenue and company profits is immediate.  
 
Booker sell products to other businesses (retailers and other tertiary sector businesses e.g. Restaurants) 
which will generate a new source of income. The new business will now gain revenue from individual 
consumers as well as business customers, which Tesco have never targeted before. 
 
Likely to benefit from economies of scale – this reduces costs and provides a cost advantage to Tesco over 
other supermarkets when purchasing products from suppliers. As the largest retailer and wholesaler demand 
for products from suppliers will be extremely high and lower prices per item could be negotiated. 
 
Savings can be made through rationalisation. For instance only one head office will be required so expenses 
can be saved by reducing the number of staff being paid and combining resources like warehousing. 
 
Disadvantages of external growth 
External growth is very expensive. Booker costs Tesco £4 billion. If Tesco was to set-up their own wholesale 
business it would costs significantly less than £4 billion. 
 
Governments can stop external growth if they feel that it is not in the consumers interest e.g. Sainsbury’s and 
ASDA was not approved. This may limit the size that a company can reach or which companies they can 
acquire. 
 
Duplication of resources. When businesses are acquired it is likely that there will be two separate 
departments providing the same service e.g. marketing. Deciding how to streamline this can be time-
consuming and expensive if it involves redundancies. 
 
Demotivation of staff if they feel that they have a risk of losing jobs. Could lead to poor performance/customer 
service which can affect the financial performance of business. 
 
Advantages of internal growth: 
Significantly cheaper than external growth, £25 million spent on 7 stores (less than £4 million spent per 
store). Reduced costs can be passed to the customer with lower prices, increasing sales. This reduces the 
financial risk. 
 
The new stores are targeting the same segment (discounters) as Aldi and Lidl which are growth sectors. If 
done in the correct locations whilst offering a similar shopping experience to Aldi and Lidl then growth should 
be possible. 
 
 
Disadvantages of internal growth 
Internal growth would take much longer to get the market share. Tesco are known for selling to customers 
and would have to build up their reputation and customer loyalty as a wholesaler. 
 
The grocery market is very competitive and dynamic and makes internal growth very challenging. The market 
already has many established businesses and most locations around the UK will already have access to a 
Tesco store or a competitor. Sainsbury’s and ASDA will become a bigger rival to Tesco if their merger goes 
ahead, internal growth would struggle to compete with the new business 
 
Tesco already have 6 500 stores across the UK meaning there are few or no locations where they don’t have 
coverage. Further stores may result in taking sales from existing stores already owned by Tesco (market 
cannibalisation) 
 
Credit other valid evaluation and answers where the advantages are implied through comparison with the 
counter argument.  
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The candidate has excellent knowledge and understanding of internal and external growth. They correctly identify the differences between internal and external growth (AO1: 3 marks) The candidate uses the data to support their answer. Examples include referencing "Booker", "£4 Billion takeover", "large wholesaler" and "discount chain Jacks". (AO2: 3 marks). The candidate shows good evaluation of both internal and external growth. The evaluation is good but does not fully develop the impact on Tesco (AO3: 3 marks).

AO1: 3 AO2:3 marks AO4:3 marks Total= 9 marks
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The candidate shows excellent understanding of internal and external growth by correctly identifying 
the difference between the two types of growth and how they are achieved (AO1: 3 marks). The candidate uses the information but it is limited in its use as they only name "Bookers" and "Jacks" without making full use of the information (AO2: 1 mark).
The candidate evaluates external growth to a good standard by identifying a benefit (they get existing 
customers) and disadvantage (large amount of investment). However, there is no evaluation of internal growth just a discussion about growth. This was awarded 'limited' evaluation. AO3: 1 mark.

AO1: 3 marks  AO2: 1 mark  AO3: 1 mark Total: 5 marks
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The candidate shows excellent knowledge and understanding of internal and external growth
There is clear identification of the differences. (AO1: 3 marks) The candidate makes excellent use 
of the data to support their answer e.g. "Takeover", "Bookers", largest UK wholesaler",  "£4 billion", "discount chain Jacks", "£25 million", opening 7 new stores". (AO2: 3 marks). The candidate makes an excellent attempt to evaluate the different methods of growth. There are some misconceptions  e.g. Bookers supplying Tesco and other large retailers but this should not overshadow a candidate that can identify the advantages and disadvantages of the different methods of growth. (AO3: 4 marks)

AO1: 3 marks   AO2: 3 marks    AO3: 4 marks   Total = 10 marks
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(f) Evaluate the methods of growth used by Tesco. [10]1











