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All Candidates' performance across questions

Question Title N Mean S D Max Mark F F Attempt %
1 1741 10.1 2.8 17 59.5 100
2 1741 10.2 2 15 68.1 100
3 1741 8 2.1 14 57.4 100
4 1722 4.9 1.8 9 54 98.9
5 1719 4.3 1.9 9 47.9 98.7
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Sticky Note
Usually the question number

Sticky Note
The number of candidates attempting that question

Sticky Note
The mean score is calculated by adding up the individual candidate scores and dividing by the total number of candidates. If all candidates perform well on a particular item, the mean score will be close to the maximum mark. Conversely, if candidates as a whole perform poorly on the item there will be a large difference between the mean score and the maximum mark. A simple comparison of the mean marks will identify those items that contribute significantly to the overall performance of the candidates.However, because the maximum mark may not be the same for each item, a comparison of the means provides only a partial indication of candidate performance. Equal means does not necessarily imply equal performance. For questions with different maximum marks, the facility factor should be used to compare performance.

Sticky Note
The standard deviation measures the spread of the data about the mean score. The larger the standard deviation is, the more dispersed (or less consistent) the candidate performances are for that item. An increase in the standard deviation points to increased diversity amongst candidates, or to a more discriminating paper, as the marks are more dispersed about the centre. By contrast a decrease in the standard deviation would suggest more homogeneity amongst the candidates, or a less discriminating paper, as candidate marks are more clustered about the centre.

Sticky Note
This is the maximum mark for a particular question

Sticky Note
The facility factor for an item expresses the mean mark as a percentage of the maximum mark (Max. Mark) and is a measure of the accessibility of the item. If the mean mark obtained by candidates is close to the maximum mark, the facility factor will be close to 100 per cent and the item would be considered to be very accessible. If on the other hand the mean mark is low when compared with the maximum score, the facility factor will be small and the item considered less accessible to candidates.

Sticky Note
For each item the table shows the number (N) and percentage of candidates who attempted the question. When comparing items on this measure it is important to consider the order in which the items appear on the paper. If the total time available for a paper is limited, there is the possibility of some candidates running out of time. This may result in those items towards the end of the paper having a deflated figure on this measure. If the time allocated to the paper is not considered to be a significant factor, a low percentage may indicate issues of accessibility. Where candidates have a choice of question the statistics evidence candidate preferences, but will also be influenced by the teaching policy within centres.
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Section A: Changing Places 
 


1. (a) (i) Use Figure 1 to describe the pattern of second home 
ownership in Cornwall. 
 
Skills: 3.2  AO


1 


AO
2.


1a
 


AO
2.


1b
 


AO
2.


1c
 


AO
3 


 To
ta


l 


Award 1 mark for any of the following up to a maximum of 5 marks     5  5 


Indicative content 
 


• Highest in coastal areas 
• Lowest inland 
• Identification of specific highest/lowest areas of concentration e.g. highest in Padstow  
• Not many places with very high figures in the west 
• Area of low concentration in the east/along the border 


 
Quantification (max  2) e.g. It is over 25% in Padstow; (1) It is over 25% to the East of Falmouth; (1) 
Lower inland (1) e.g. in Truro it is less than 15% (1) 
 
To achieve max 5 points candidates must make reference to patterns within the county and not simply 
lift information from the map. Patterns include points such as the inland/ coastal contrast or the East/ 
West contrast. 
 
Accept other creditworthy points not contained in indicative content. 
 


 
 


1. (a) (ii) Suggest two challenges that could arise in the areas where 
the percentage of second homes is over 25%.  
 
Content: 2.1.8 AO


1 


AO
2.


1a
 


AO
2.


1b
 


AO
2.


1c
 


AO
3 


 To
ta


l 


Award 1 mark for any of the following up to a maximum of 4 marks   4    4 


Indicative content 
 
Marks are awarded suggesting one challenge and developing this idea. These challenges may include:  
 


• Loss of sense of community (1) as fewer people spend all their lives in the area (1) 
• Loss of identity (including language) (1) as houses are bought by urbanites (1)  
• Closure of services (1) as migrants use services in their main area of residence (1) 
• House price rises (1) forcing local population from their communities (1) 
• Lack of housing for locals (1) forcing local population from their communities (1) 
• Empty during periods of the year (1) resulting in closure of local amenities (1) 
• Changing social structure (1) as population becomes older/ richer (1) 


 
This is by no means an exhaustive list so credit other valid challenges identified. All development 
points are examples of how challenges could be developed but avoid double credit of the same 
development points for two differing challenges. 
 
Marks should be awarded for identification of challenge and development, (1+1) (1+1). One, well 
developed challenge cannot gain beyond 2 marks.  
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onlySection A: Changing Places


Answer all questions.


Make the fullest possible use of examples and data to support your answers.


Figure 1: Percentage of second homes in Cornwall
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Key:
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1. (a) (i) Use Figure 1 to describe the pattern of second home ownership in Cornwall. [5]
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 (ii) Suggest two challenges that could arise in the areas where the percentage of 
second homes is over 25 %. [4]
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1. (b) Assess the importance of technology in the decline of primary 
employment in rural areas. 
 
Content: 2.1.3 AO


1 


AO
2.


1a
 


AO
2.


1b
 


AO
2.


1c
 


AO
3 


 To
ta


l 


 5   3   8 


Indicative content 
 
AO1 
The question is asking candidates to put forward and develop plausible and informed ideas as to the 
economic changes faced in some rural places with specific focus on technology. There are a number of 
possible routes. One popular reason for the decline in primary employment will be mechanisation and 
it’s associated impacts on  employment. Increased ease of importing goods may be another reason 
given for the decline of primary employment as could the fact that technology has led to globalisation 
and this in turn has had an impact on farms. Newer products could also be developed meaning that 
primary industries have declined. 
 
AO2 
A basic AO2 response may include statements such as ‘It is very important’ with little factual support. 
Better responses will include support material clearly noting why technology is an important factor or 
conversely why it is not. The strongest responses may discuss other possible important factors e.g. 
government strategy or globalisation. 
 
Marking guidance 
 
Near the upper end the contribution of technology to the decline of employment in rural areas will be 
clearly outlined with clear assessment of the importance of named factors. Contextualised examples 
will aid the arguments put forward. Towards the lower end little application is evident and answers are 
short and list-like.  


 
 


Award the marks as follows: 


 AO1 (5 marks) AO2.1c (3 marks) 


Band  Demonstrates knowledge and 
understanding of the importance of 
technology in the decline of primary 


employment in rural areas. 


Applies (AO2.1c) to assess the importance 
of technology in the decline of primary 


employment in rural areas. 


3 4-5 marks 
Mostly accurate knowledge and 


understanding of how technology has led to 
these changes. Developed example(s) 


3 marks 
Well-developed assessment. Contextual 


example(s) are well applied to the question. 


2 2-3 marks 
Partial knowledge of how technology has 


led to these changes. 


2 marks 
Partial assessment. Contextual example(s) 


are well applied in part. 


1 1 mark 
Limited knowledge and understanding of 


how technology has led to these changes. 


1 mark 
Basic assessment. The example does not 


support the context. 


 0 marks 
Response not creditworthy or not 


attempted. 


0 marks 
Response not creditworthy or not 


attempted. 
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(b) Assess the importance of technology in the decline of primary employment in rural
areas. [8]
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Figure 2: Location of retail spending In the UK, 2000-2014 


2000 


- Town centre sales


D Neighbourhood sales 


2014 


t::::::I Out-of-town sales


- Internet sales


Source: http://tweakyourbiz.com/marketing 


2. (a) (i) Use Figure 2 to compare the location of retail spending in the UK in 2000 and
2014. �
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(ii) Suggest one reason for the changes in the location of retail spending in the UK
shown in Figure 2. (2]
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2. (a) (i) Use Figure 2 to compare the location of retail spending in the 
UK in 2000 and 2014.  
 
Skills: 3.7 AO


1 


AO
2.


1a
 


AO
2.


1b
 


AO
2.


1c
 


AO
3 


 To
ta


l 


Award 1 mark for any of the following up to a maximum of 5 marks     5  5 


Indicative content 
 


• Increase in internet sales 
• Decrease in town centre sales 
• Increase in out-of-town sales 
• Neighbourhood sales are broadly similar. 


 
Award quantification marks up to a max. of 2 for data manipulation that supports comparisons e.g. 
internet sales has increased by 7.1% (1) / more than doubled (1) ‘……..shows the biggest increase’ (1) 
 
Do not award quantification marks for direct lift e.g. ‘….has fallen from 49.4% to 39.8%’. 
 
Marking Guidance  
 
Descriptive points with no comparison do not gain credit. Credit comparison points only. 
 


 
 


2. (a) (ii) Suggest one reason for the changes in the location of retail 
spending in the UK shown in Figure 2. 
 
Content: 2.1.5 AO


1 


AO
2.


1a
 


AO
2.


1b
 


AO
2.


1c
 


AO
3 


 To
ta


l 


   2    2 


Indicative content 
 
Marks are awarded for identifying a reason and developing that factor for a further mark. Avoid 
crediting further reference to the changes evident in the resource. 
 
These reasons may include: This is by no means an exhaustive list. 


• Better internet availability 
• Busier lifestyles 
• Cost of parking in city centres 
• Counter-urbanisation 
• Internet more widely used 
• Growth of Amazon 
• Free parking in ‘out-of-town centres’ 
• Still a demand for ‘local shopping’. 


 
The question clearly states one reason therefore avoid credit of multiple factors. However, where one 
point follows on from another in a logical manner, development marks can be awarded. 
 
Marking guidance 
 
Do not credit unsubstantiated statements such as ‘goods are cheaper in out-of-town retail centres’. 
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2. (b) Examine the impacts of changes to retail patterns on people's 
lives. 
 
Content: 2.1.5 AO


1 


AO
2.


1a
 


AO
2.


1b
 


AO
2.


1c
 


AO
3 


 To
ta


l 


 5   3   8 


Indicative content 
 
AO1 
The question is asking candidates to put forward and develop plausible and informed ideas on the 
impacts of changing retail patterns on people's lives. Candidates could identify a range of changes to 
retail patterns including continuing decline for some central urban places, changes to out-of-town 
retailing and/or the growth of internet shopping. Impacts on people's lives may be positive or 
negative. Possible impacts include: 


• Loss of jobs 
• Loss of sense of community due to neighbourhood shop closures 
• Run down areas due to decline in town centre shopping areas 
• Greater flexibility for consumers 
• Lowering prices as a result of competition 
• Less choice due to neighbourhood shop closures or decline in town centre shopping areas 
• Can have positive impacts on people’s surroundings e.g. less cars on the road leading to a 


cleaner environment. 
 
This is by no means an exhaustive list and relevant knowledge and understanding should gain credit. 
 
AO2 
A basic AO2 response may include statements such as ‘it will have a positive (or negative) effect on 
people’s lives’ with little factual support. Stronger responses will include support material noting clearly 
how these impacts are positive or negative such as ‘shop closures in the CBD will have a negative 
impact on people who lose their jobs’. Very good responses will either consider both positive and 
negative impacts or develop in detail either the positive or negative impacts. Candidates could also 
look at the magnitude of positive impacts vis-à-vis negative impacts, compare differing impacts across 
different areas or examine the timescales involved with these impacts.   
 
Marking guidance 
 
Near the upper end the impacts will be clearly outlined and initial points made will be developed, 
meaning that a fuller understanding of the answer is shown and the theory is applied to contextualised 
examples. Towards the lower end, little application is evident and answers are short and list-like with 
an imbalance or a lack of recognition that impacts can be both positive and negative. Better answers 
will make clear links between changes to retail patterns and the impact of these changes on people's 
lives. 
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Award the marks as follows: 


 AO1 (5 marks) AO2.1c (3 marks) 


Band  Demonstrates knowledge and 
understanding of changes in retail patterns 
and how these affect people's lives. 


Applies (AO2.1c) to examine the impacts of 
changes in retail patterns and how these 
affect people's lives. 


3 4-5 marks  
Mostly accurate knowledge and 
understanding of consequences linked to 
changing retail patterns. Developed 
example(s) 


3 marks 
Well-developed examination. Contextual 
example(s) are well applied to the question. 


2 2-3 marks  
Partial knowledge and understanding of the 
consequences linked to changing retail 
patterns. 


2 marks  
Partial or unbalanced examination. 
Contextual example(s) are well applied in 
part. 


1 1 mark  
Limited knowledge and understanding of 
the consequences linked to changing retail 
patterns. 


1 mark 
Basic examination. The example does not 
support the context. 


 0 marks 
Response not creditworthy or not 
attempted. 


0 marks 
Response not creditworthy or not 
attempted. 


 





		Unit 2 Mark Scheme.pdf

		GCE AS MARKING SCHEME

		GCE AS MARKING SCHEME

		INTRODUCTION

		INTRODUCTION





























 


 


 


 


 


 


 


 


 


 


 


  


2 








6 
----------------,Exernine• 


Figure 2: Location of reta'il spending In the UK, 2000-2014 
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(ii) Suggest ome reason for the changes in the loCBtion of retail spending in the UK 
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Figure 2: Location of retail spending in the UK, 2000-2014
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17.4%


Town centre sales Out-of-town sales


Neighbourhood sales Internet sales


15.7%


32.3%


39.8%


12.2%
5.1%


2000 2014


2. (a) (i) Use Figure 2 to compare the location of retail spending in the UK in 2000 and
2014. [5]


Source: http://tweakyourbiz.com/marketing
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(ii) Suggest one reason for the changes in the location of retail spending in the UK


shown in Figure 2. [2]


(b) Examine the impacts of changes to retail patterns on people’s lives. [8]
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Section B: Fieldwork Investigation in Physical and Human Geography 
 


3. (a)  Name and justify one sampling technique that could be used to 
select the 10 wards within the urban area shown in Figure 3 where 
data would be collected. 
 
Skills: 2.1 AO


1 


AO
2.


1a
 


AO
2.


1b
 


AO
2.


1c
 


AO
3 


 To
ta


l 


     4  4 


Indicative content 
 
One mark for naming a sampling technique. 
 
Random (1) each area equally likely to be included (1) avoids bias (1) a straightforward technique to 
implement (1)  
 
Systematic (1) a straightforward technique to implement  (1) avoids bias (1) avoids clustering of certain 
factors/features (1) 
 
Stratified – ensures fair coverage (1) avoids bias (1) 
 
Pragmatic –) saves a lot of time (1) could be used to cover a wide area (1) takes health and safety 
issues into account (1). 
 
Reserve one mark for applying it to the area in the question e.g. reference to number of wards/ 
inner/outer wards etc. For example: 
 


• Each of the 44 areas would have an equal chance of being included OR 44 wards inputted into 
a random number generator (random) 


• Measuring at intervals along a west to east transect across the city (systematic). 
 
If the candidate has not noted the name of a sampling technique, they can still gain credit for 
justification if it is clear (but not stated) which method they are referring to. 
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3. (b) (i) Use Figure 4 to identify the main outcomes of the 
environmental quality survey conducted in Ward 37. 
 
Skills: 2.5, 2.6 AO


1 


AO
2.


1a
 


AO
2.


1b
 


AO
2.


1c
 


AO
3 


 To
ta


l 


     4  4 


Indicative content 
 
Answers are points marked. 
 
Credit valid points linked to specific points of the survey up to a total of 3 marks e.g. the survey 
participants agreed that: 


• buildings are well maintained/looked after (1) 
• levels of pollution are low/area free of traffic pollution (1). 


 
Reserve 1 mark for an identification of the main outcomes/overview e.g. 
 


• Generally the area scores well (1) 
• All indicators for traffic are positive (1) 
• Only indicator that is not positive is ‘the buildings are pleasing on the eye’ (1) 
• In 5 out of 8 categories the area gains the highest possible score (1) 
• Traffic generally scores better than housing (1). 


 
Accept valid alternatives. 
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3. (b) (ii) Assess the strengths and weaknesses of environmental  
quality surveys as a way of collecting data in an urban area. 
 
Enquiry Question: 6 AO


1 


AO
2.


1a
 


AO
2.


1b
 


AO
2.


1c
 


AO
3 


 To
ta


l 


    2 4  6 


Marking guidance 
 
EQS have both strengths and weaknesses. Better candidates will refer to and discuss both the 
strengths and weaknesses. Towards the lower end the answer may be unbalanced and lacking in 
discussion. 
 
AO3 
Strengths include  


• when collected by an individual there will be consistency 
• data will be up to date 
• a straightforward method – data can be collected with ease. 


 
Weaknesses include  


• if collected by more than one person there may be a lack of consistency 
• an individual's’ perceptions/ bias may influence reliability 
• atmospheric conditions may impact on the result. 


 
AO2 
Towards the lower end there would be basic statements to back up an opinion such as ‘Overall, they 
are not good because people may show bias’. To gain the 2 available marks more sophisticated 
assessment is required e.g. ‘Overall, environmental quality surveys have more strenghts than 
weaknesses’ OR ‘the most significant strength of an environmental quality survey is……’ 
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Award the marks as follows: 


 AO2.1c (2 marks) AO3 (4 marks) 


Band  Demonstrates application of knowledge 
and understanding to assess strengths and 
weaknesses of Environmental Quality 
Surveys. 


Demonstrates knowledge and 
understanding of the strengths and 
weaknesses of Environmental Quality 
Surveys. 


3  3-4 marks 
Clearly identifies a strength e.g. the fact that 
data will be up to date and a weakness e.g. 
an element of bias may be evident. 


2 2 marks 
An assessment of strengths and 
weaknesses is evident. Perhaps comes to 
a judgement as to whether it is a good 
method. 


2 marks 
Either clearly identifies a strength e.g. the 
fact that data will be up to date or a 
weakness e.g. an element of bias may be 
evident. An answer may briefly refer to a 
strength and weakness but in a list like 
manner. 


1 1 mark 
Some assessment of strengths or 
weaknesses is evident. 


1 mark 
Either briefly identifies a strength e.g. the 
fact that data will be up to date or briefly 
identifies a weakness e.g. an element of 
bias may be evident. 


 0 marks 
Response not creditworthy or not 
attempted. 


0 marks 
Response not creditworthy or not attempted. 
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Section B: Fieldwork Investigation in Physical and Human Geography


Answer all questions.


In your answers to Section B you should include evidence from your fieldwork investigations in 
physical geography and human geography.


A pupil collected data whilst conducting an investigation into environmental quality in the urban area 
of Toronto, Canada. The data was collected in 10 wards within the urban area.


Figure 3: Map showing wards of Toronto, Canada


N


1


2


3 4


5


6


7
8


9
10


11


12


13


17


15 16 25 34


33


39
41 42


44
4338


37


40


35
36


24


23


26


31


3230


29


22


27


28


28


2019


21


14
18


3. (a) Name and justify one sampling technique that could be used to select the 10 wards within
the urban area shown in Figure 3 where data would be collected. 


Name of sampling technique: [1]


Justify your choice: [3]


Examiner
only
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A survey was devised to judge the quality of the environment, each statement judged between 
2 (strongly agree) and –2 (strongly disagree). Below are the results for Ward 37.


Figure 4: Environmental Quality Survey


Buildings


2 1 0 –1 –2


The buildings are pleasing on the eye. x


The buildings look modern. x


The buildings show evidence that they have been well looked after. x


There is no evidence of vandalism. x


Traffic


2 1 0 –1 –2


There is plenty of room for parking. x


The roads are generally quiet. x


No large vehicles were noted on the roads. x


The air feels free of pollution caused by traffic. x
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Examiner
only


(b) (i) Use Figure 4 to identify the main outcomes of the environmental quality survey
conducted in Ward 37. [4]


(ii) Assess the strengths and weaknesses of environmental quality surveys as a way of 
collecting data in an urban area. [6]
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4. Evaluate two decisions made during the planning stage of your 
physical geography fieldwork investigation. 
 


Enquiry Question: 1 AO
1 


AO
2.


1a
 


AO
2.


1b
 


AO
2.


1c
 


AO
3 


 To
ta


l 


 6   3   9 


Indicative content 
 
The focus of this question is the planning stage. There are numerous possible steps in the planning 
stage that could be evaluated - that will clearly be dependent on the study of the candidates choice. 
The better answers will be rooted in the planning stage and not drift into data collection. Any answer 
that is mainly about the actual collection of data then it should not get into Band 2 for AO1. Towards 
the top the evaluation will be clear and well supported. 
 
AO1 
There are many steps that can be evaluated. These include: 


• Familiarising themselves with the equipment 
• Creating recording sheets 
• Risk Assessment 
• Thinking of a main hypothesis and sub questions 
• Sampling decisions 


 
The question asks only for two methods. If a candidate refers to more than two then credit the best two 
methods covered. 
 
AO2 
Marks are awarded for evaluation. Towards the lower end basic statements such as ‘we did not plan to 
collect enough data’ or similar bland statements. As answers improve the answer will become more 
developed there will be greater rigour to the statements such as ‘We constructed a recording sheet – 
this was very successful as it meant that recording data in the field was easier’. The best answers will 
either include positive and negative points about their planning stage or have an in-depth positive or 
negative slant.  
 
Marking Guidance 
 
Should a candidate answer this question with reference to their human fieldwork then a maximum of 
3 marks is possible. 
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Award the marks as follows: 


 AO1 (6 marks) AO2.1c (3 marks) 


Band  Demonstrates knowledge and 
understanding of the planning stage of their 
own fieldwork investigation in physical 
geography. 


Applies (AO2.1c) to evaluate the planning 
stage in the context of their own fieldwork 
investigation in physical geography. 


3 5-6 marks  
Good knowledge of two decisions made in 
the planning stage such as choice of 
location/ number of sites to collect from/ 
risk assessment.  


3 marks 
A clear evaluation of the decisions made. 
Would include both positive and negative 
points. 


2 3-4 marks  
Partial knowledge of two decisions made in 
the planning stage or good knowledge of 
one such as choice of location/ number of 
sites to collect from/ risk assessment. 


2 marks  
A partial evaluation of the decisions made. 
Possibly unbalanced. 


1 1-2 marks  
Limited knowledge of one decision or very 
limited knowledge of two decisions made in 
the planning stage such as choice of 
location/ number of sites to collect from/ 
risk assessment. 


1 mark 
Basic evaluation of the decisions made. 


 0 marks 
Response not creditworthy or not 
attempted. 


0 marks 
Response not creditworthy or not 
attempted. 
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4. Evaluate two decisions made during the planning stage of your physical geography fieldwork


investigation. [9]


You should state clearly the title of your physical geography investigation.


Title:  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .































		68717 21834 blank.pdf

		Unit 2 Changing Places 2018

		GENERAL CERTIFICATE OF EDUCATION



		Geography AS Unit 2 Conference Script A












 


 


 


 


 


 


 


 


 


 


 


  


3 








15 
© WJEC CBAC Ltd. 


5. Justify two data presentation methods used in your human 
geography fieldwork investigation. 
 
Enquiry Question: 3 AO


1 


AO
2.


1a
 


AO
2.


1b
 


AO
2.


1c
 


AO
3 


 To
ta


l 


 6   3   9 


Indicative content 
 
For answers at the top end they will have a confident grasp of their study. The data presentation 
methods will be clearly noted and supported from evidence that they have gathered from their work. 
They will also comment upon why they chose those two methods. Towards the lower end the 
candidates will probably name methods in an unclear context and there will be little if any justification. 
Comments of the ‘success’ of this stage may be absent. 
 
AO1 
The best responses will clearly locate the two methods in their own studies. Diagrams may aid the 
answer and the method would be clear to the examiner. A good description would be one that you can 
visualise. The details may become sketchy as we go down with lack of clarity and perhaps the method 
will not be the most suitable. Weaker answers will be poorly linked to their study or lack context – 
maybe a rushed diagram. 
 
The question asks only for two methods. If a candidate refers to more than two then credit the best two 
methods covered. 
 
AO2 
Justification is clearly linked to which method is chosen. Towards the lower end bland statements are 
likely to be noted. As answers improve the candidate may refer to specific details such as ‘a line graph 
was chosen as the data we showed included two numbers’. One route to securing a high AO2 mark 
would be to note why that method was chosen over another.  
 
Marking guidance 
 
Should somebody answer the question on their physical fieldwork then a maximum of 3 marks is 
possible. 
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Award the marks as follows: 


 AO1 (6 marks) AO2.1c (3 marks) 


Band  Demonstrates knowledge and 
understanding of data presentation 
methods within the context of their 
fieldwork investigation in physical 
geography. 


Applies (AO2.1c) to evaluate through 
justification the suitability of data 
presentation methods within the context of 
their fieldwork investigation in physical 
geography. 


3 5-6 marks  
Good knowledge of their data presentation 
methods with supporting evidence. 


3 marks 
A clear justification of the methods used. 


2 3-4 marks  
Partial knowledge of their data presentation 
with some supporting evidence. 


2 marks  
A partial justification of the data 
presentation methods used. 


1 1-2 marks  
Knowledge of their data presentation but 
with little support. 


1 mark 
Basic justification of the data presentation 
methods used. 


 0 marks 
Response not creditworthy or not 
attempted. 


0 marks 
Response not creditworthy or not 
attempted. 
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5. Justify two data presentation methods used in your human geography fieldwork investigation.
[9]


You should state clearly the title of your human geography investigation.


Title:  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
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